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Intro	  

•  3	  types	  of	  sta-s-cal	  analyses:	  

– Descrip-ve:	  compute	  the	  numbers	  

–  Inferen-al:	  test	  for	  differences	  &	  rela-onships	  

– Models:	  get	  the	  most	  out	  of	  data	  

•  Most	  people	  use	  sample	  data:	  numbers	  are	  
not	  sufficient	  

•  Nearly	  all	  eSurvey	  plaJorms	  offer	  descrip-ve	  
analyses	  only…	  



Intro	  

•  If	  not	  used	  frequently:	  knowledge	  on	  tests	  and	  

methods	  vanishes	  fast	  

•  So	  real	  valid	  informa-on	  which	  is	  key	  for	  

suppor-ng	  business	  decisions	  is	  seldom	  used	  

•  Mission	  is	  to	  empower	  all	  people	  with	  such	  

data	  

•  Key	  words	  :	  errorfree,	  easy,	  graphical,	  fast	  
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Stats	  are	  easy	  

It	  is	  easy	  to	  make	  mistakes	  

Stat	  requires	  skills	  

Stats	  are	  important	  

Smarter	  soXware	  needed	  
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N=161	  managers	  using	  sta-s-cal	  methods	  

Research	  on	  needs:	  
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4	  groups	  emerge:	  
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Segments	  

conserva-ves(38%)	  

profusers(16%)	  

stressed(20%)	  

openminded(26%)	  

With	  different	  characteris-cs	  indeed:	  

62%	  



First	  test-‐plaJorm	  

•  System	  interpretes	  significance	  of	  results	  

•  Strong	  focus	  on	  graphics	  	  

•  3	  level	  data	  architecture	  :	  items>facets>concepts	  

•  Cloud	  based	  

•  Posi-ve	  user	  reac-ons	  

•  Users	  in	  gov,	  academics,	  companies,	  consultants	  



First	  test-‐plaJorm	  



First	  test-‐plaJorm	  

•  Fremium	  with	  2	  payment	  plans	  

•  Lots	  of	  SEO	  &	  google	  ads	  

•  Many	  reac-ons	  to	  fremium	  but	  no	  

conversion…	  

•  Need	  for	  deeper	  analysis	  of	  user	  experience	  



First	  test-‐plaJorm	  

•  S-ll	  too	  sta-s-cal	  	  eg	  ‘regression’,	  ‘chi2-‐test’	  

•  People	  refuse	  to	  do	  manipula-ons	  to	  upload	  
data,	  even	  if	  the	  analysis	  goes	  super	  fast	  

aXerwards	  

•  System	  is	  not	  open	  enough	  

•  Need	  for	  total	  integra-on	  

– Upload	  of	  exis-ng	  datafiles	  (eg	  SPSS)	  

– Survey	  crea-on	  &	  distribu-on	  seamless	  to	  
analysis	  &	  repor-ng	  



Ambi-on	  2.0	  

See	  www.getstatshub.com	  



Features	  



The	  -me	  is	  now	  :	  esomar	  

•  Need	  for	  automated	  smart	  repor-ng	  

•  Survey	  is	  used	  by	  100M	  people	  	  

•  Survey	  +	  Big	  data	  =	  total	  picture	  

•  Move	  to	  micro	  surveys	  ‘on	  spot’	  through	  mobile	  

with	  loca-on	  info	  

•  StatsHub	  wizard	  opens	  new	  world	  to	  non	  experts	  

empowering	  them	  with	  100%	  correct	  info	  



New	  challenges	  

•  Find	  the	  right	  investors	  

•  Create	  a	  brand	  

•  Onboard	  	  companies,	  people,	  communi-es	  

•  Build	  partnerships	  

•  Pick	  the	  right	  geographical	  area’s	  

•  Build	  what	  is	  needed:	  listen	  to	  the	  audience	  


