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© Euromonitor International

Our services
= Syndicated market research

= Consulting

Expansive network
= 1,200+ on-the-ground researchers in 100 countries
= Complete view of the global marketplace

= (Cross-comparable data across every market

Our expertise

= Consumer trends and lifestyles

= Companies and brands

*  Product categories and distribution channels
=  Production and supply chains

= Economics and forecasting
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Research Coverage

© 12 OFFICE LOCATIONS B 100 COUNTRIES B - 210 COUNTRIES
London, Chicago, Singapore, Shanghai, in-depth analysis on consumer demographic, macro- and
Vilnius, Santiago, Dubai, Cape Town, goods and service industries socio-economic data on

Tokyo, Sydney, Bangalore, and Sao Paulo consumers and economies
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BN RESEARCH APPROACH AND METHODOLOGY

Research methodology

TOP DOWN

GLOBAL INSIGHT

INDUSTRY SPECIALISATION 3 COMPANY ANALYSIS
Dialogue with key players, Global and local company
global research inputs data and accounts

/% IARKET ANALYSIS

Data substantiated,
DESK RESEARCH market trends explained
All public domain material

accessed and interpreted

DATA VALIDATION
Exhaustive audit and
cross-referencing of data

STORE CHECKS TRADE SURVEY

A first-hand view of place, Discussion on data and
product, price and promotion dynamics with local industry
LOCAL KNOWLEDGE

BOTTOM UP

© Euromonitor International
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BN HOW OUR RESEARCH HELPS

Solutions for Academics

Why subscribe

Ideal starting point for international research
Updated daily with expert analysis from industry and country experts

The same depth of detail for developed vs. harder to research
emerging markets

Global perspective widens a student’s outlook

Supports teaching and research across many subject disciplines,
offering easy answers to a wide range of research questions

Real-world research experience, encouraging students to think
commercially and enhancing their employability

Unique content not available from “aggregated” report databases
Easy to search: non-experts can find information without training
Simply written language and translation tools support understanding
Access for all current students- on-campus and remotely

Detailed usage statistics to demonstrate ROI



http://www.euromonitor.com/

m EUROMONITOR
INTERNATIONAL
I CONTACT DETAILS

Laura Kugiene
Client Development Executive
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