
Welcome! 
We will start in few minutes…

Some instructions for a good experience:

1. The orange arrow opens and closes your control panel.

2. You can change the audio option to computer or phone. 

3. All attendees’ microphones are muted. 

4. Use the Questions tab to ask presenters during the 
presentation.

5. At the end of the session, we will have time for answers.

6. The presentation will be recorded and shared on our social 
channels

Enjoy today’s session!
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What we’ll cover today 

• Emerald: who we are and what 
we do.

• The impact of your research  

• Routes to publication 

• Publishing in a journal, book, 
case study and in open 
research

• The peer review process and 
why are papers rejected?

• Q&A with our speakers



Bringing research to life to help people make 
decisions that change their world for the better

About us – we’re passionate about… 
Founded in 1967

Founded 1967

Applied Fields

DORA signatory

Launched Emerald 
Open Research in 

2019

Impact Literacy



The publishing journey



Selecting the right venue for your work



Journals



Getting published - how to select the right journal

• Choosing a journal to publish in is an investment decision. A good 

choice can enhance the impact of your work and your reputation.

• Factors to consider are relevant readership, recent articles, societies 

and internationality, likelihood of acceptance, circulation, time from 

submission to publication.

• What type of paper are you planning to write i.e. practice paper, 

research paper, case study, review, viewpoint? Check first what type 

of paper the journal accepts.

• Do you have an open access mandate? You can publish open access 

with any Emerald journal or on Emerald Open Research.

• Measuring quality - Are rankings important to you? Web of Science is 

the most well known ranking, but others exist. Citations are a good, 

but not complete, guide to quality. Consider Impact Factor, Scopus 

and CiteScore, H-index, Google Scholar, Usage and peer perception. 



Submit!

Now you’re ready to submit, 
don’t forget… 

✓Choose the right journal
✓Make sure your paper fits 

with the aims and scope
✓Read the author guidelines 

to check the formats and 
referencing

✓What are the data 
guidelines? What do you 
need to provide? 





When accepted, it’s over to us!
What do publishers do?

✓ Editorial checks and improvements

✓ Facilitate the peer review process

✓ Typeset and tag your work to ensure its searchable and 
discoverable

✓ Aggregation, abstracting and indexing of your work with 
providers such as Web of Science, Scopus, ProQuest, 
EBSCO and more.

✓ The dissemination and promotion of work through 
campaigns  

✓ Invest in technology that makes your research easy to 
find and read

✓ Preservation of your work through our archive and 
preservation  connections with Portico, LOCKSS and 
CLOCKSS

✓ And more! 



Books



Why publish a book?

• The length of your research may lend itself to a book 
format, we offer multiple publishing formats with 
flexible time frames.

• Scholarly monographs

• Edited collections

• Short form books –our Emerald Points Series

• Professional books

• We publish for scholarly and professional markets and 
all of our books are published electronically and in 
print – there is also the option of open access.



The books publishing process
• You will need to complete a books proposal form and submit 

to Emerald. 

• Your proposal will be sent out to a subject specialist for 
external, single blind peer review.

• Once accepted, it’s time to write your manuscript! 

• Set realistic deadlines for any contributors. We suggest an 
extra 6-8 weeks ahead of your manuscript submission 
deadline.

• A typical word count for an academic monograph is around 
80,000 words, or 20-50,000 words for Emerald Points titles.

• Your book will go through the production process which 
includes copy editing, typesetting, indexing and the design 
of your book cover.

• Once published, our sales and marketing team will start to 
promote your book through our sales channels.



Cases



Why write a teaching case?

• Your work makes a difference! Students frequently report 
drawing upon concepts learned via case studies when solving 
business problems years after graduation.

• An opportunity to engage directly with organisations

• An opportunity to represent scenarios directly relevant for 
students, in formats they will respond to

• A teaching case that you have tested and are familiar with will 
inevitably facilitate a more effective classroom discussion

• Case studies present an opportunity to enter worldwide case 
writing competitions

• Payment – all accepted Emerging Markets Case Studies 
authors receive £100

• You can publish your case study in The CASE Journal or our 
Emerging Markets Case Study Collection



Open research



Open access and open research

Open access refers to research 
outputs being made freely 
available that can be reused.

Open research refers to the 
practice of making research and 
the underlying data freely 
available to be viewed, 
downloaded and reused. 

Benefits 

• Increase visibility and reach 
of your work 

• Increase usage

• Practitioners and policy 
makers can access your work

• Compliance with funding 
bodies

• Research can be built on by 
others



Open research routes at Emerald

• Over 350 journals offer 
hybrid OA

• Fully gold OA journals
• Over 50 platinum OA 

journals

• Monographs
• Handbooks
• Short form books
• Professional business 

books 

• Fully open research 
platform 

• Published research aligned 
to the SDGs



• Rapid publication

• Open peer review

• Open data policy

• Author led approach

• Traditional & non-
traditional article types 
. E.g. - case studies 
and datasets.

Emerald Open Research



Why Papers are Rejected and 
how to get yours accepted? 

April 2021

Professor Sankar Sivarajah
Deputy Editor, Journal of Enterprise Information

Management
University of Bradford, UK

u.sivarajah@bradford.ac.uk



What will we cover today?

1.How to get started?

2.What do editors and reviewers ask for?

3.Why Papers are Rejected and how to get yours accepted?

4.Key tips and Publication ethics

5.Questions and Answers



How to get started?

If you can answer the following, you have the basis for a publishable paper: 

• Have you completed a research project that concluded successfully?

• Are you wrestling with a problem with no clear solution?

• Do you have an opinion or observation on a subject?

• Have you given a presentation, briefing or conference paper?

• Are you working on a Doctoral or Master’s thesis?

• Do you have a new idea or initiative?



What do editors and reviewers ask for ?
1. Originality(contribution) – what is new ? Methodology? Results?

2. Relevance and extension of an existing concept

3. Methodology – are your conculsions valid and objective ?

4. Composition (clarity, structure) – does the text communicate well ?

5. Argument with a logical construction 

6. Implication theory and praticality– or the  “so what?” factor

7. References recent and relevant  

8. Internationality – global focus

9. Adherence to the editorial scope  and journal objectives

10.Title, key words  and well thought out abstract



Why Papers are 
Rejected and 

how to get yours 
accepted?



Purpose of Research

Purpose – The Golden Thread.

The purpose of the research is the 
statement of the problem that the 

author(s) aims to investigate, why this 
problem is significant, and how it applies 

to the larger field of research. 

Image Source: milewalk.com

http://milewalk.com/mwblog/figure-purpose-life-fewer-600-words/


Research Originality and Value Add

Originality/value

Discussing on a problem that really 
exists not merely in thoughts. 

Discussing and presenting new ideas.



Research Contribution

Articulating your Findings and Contributions

(1) Clearly indicate which theoretical conversation your paper is joining as 

early as possible. (2) Join a conversation that belongs in your target 

journal. (3) Conclude your review of the conversation with gaps, problems

and questions. (4) Only ask research questions that your data can 

answer. (5) Build your descriptive observations about contexts into 

theoretical claims about concepts. (6) Explain both how things are and 

why things are the way that they are. (7) Illustrate your theoretical claims 

with data and support them with theoretical argumentation. (8) 

Advance the theoretical conversation in a novel and radical way.



Structuring your paper – Title and 
keywords
A good title should contain the fewest possible words that adequately describe the contents of a 

paper. 

• A phrase that introduces the paper and catches the reader’s eye

• Keywords that identify the focus of the work

Consider keywords:

• Researchers search using key phrases. What would you search for?

• Look at the keywords of articles relevant to your manuscript – do they give good results?

• Be descriptive – topic, sub discipline, methodology and significant features

• Jargon – keywords should reflect a collective understanding of the subject, not be overly niched or 

technical

• Repeat appropriately – in the abstract and title for visibility



Polishing your work

When proofreading, look for: 

• Incorrect grammar, spelling and punctuation 

• Flow, transition or sense problems

• Accuracy of any mathematical or statistical content 

• Incomplete or inaccurate references

• Ensure consistency over your manuscript

• Know your common mistakes

• Use, but don't rely on, the spell checker

• Show the draft to someone else – have a fresh pair of eyes look at it 
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The thing you do not want to do is 

irritate the reviewer such that they 

form a poor opinion of your paper. 

Majid (2014) notes that “bad writing 

often goes hand-in-hand with murky 

thinking, so by writing clearly you 

are forced to clarify your 

understanding”.

https://doi.org/10.1108/JABS-02-2015-0024
https://doi.org/10.1108/JABS-02-2015-0024


Why Papers are Rejected?

Reasons for rejecting articles:

• Subject not relevant to editorial scope of 
journal

• Insufficient contribution

• Inappropriate methodology



Rejection is part of the learning process: So 
don’t give up!



100 research rules of 
the game … how to 

successfully publish

https://www.emerald.com/insight/content/
doi/10.1108/AAAJ-02-2019-032/full/html



100 research rules of the game: how to make your research world 
class; how to successfully publish in top international refereed 
journals

#6 Develop a publication/strategy plan – Consider:where you wish to place your literature, which
type of research do you really like and which research do you use in the classroom

#10 Find a critical friend – Ask a colleague to comment on your work before submission

#26 Pass the replication/transparency test – Describe your method concisely but with sufficient
details so others could replicate it

#31 Identify the surprise from your research – Know how to write and explain your results in a 
good and convincing manner

#38 Write clearly – Your text should be clear and easy to understand

#80 Hook into the journal’s “back yard” – Try and link your article to other publications in the journal
, continuing the “conversation” of a journal.

#100 Enjoy yourself during your research – It’s difficult to improve something if you don’t enjoy it. As 
you do more research, it will be more enjoyable and fun. 



https://publicationethics.org

Publication Ethics

Do: 

• Seek agreement between 
authors 

• Disclose any conflict of 
interest

• Authors and editors are 
supported by the 
Committee on Publication 
Ethics (COPE)

Do not: 

• Don’t submit to more 
than one journal at once

• Don’t self-plagiarise 

• Clear permission to 
publish interviews/case 
studies

https://publicationethics.org/


Journal of Enterprise Information 
Management 

• Scope: Publish high quality articles of significant intellectual 
interest and commercial relevance to managers, consultants, 
academics and students operating within an information intense 
business driven enterprise.

• Editor in Chief: Prof Zahir Irani, University of Bradford, UK

• Deputy Editors: Prof Sankar Sivarajah (University of Bradford, 
UK) and Dr Muhammad Kamal (Coventry University, UK)




